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Dennis Mills 
CEO, Major Events 
International (MEI)

Major Events Post Summit Report
Firstly, thank you for joining us in Birmingham, I hope you enjoyed the Summit and came 
away with new insights and relationships. It is important to extend a sincere thank you to 
our host, Villa Park, and the West Midlands Growth Company for their support and to Levy 
Restaurants UK who provided the magnificent Awards Dinner. Thank you also to all our 
sponsors, as without them this unique format would be impossible to deliver.

I hope you will find this report useful. For those of you who did not manage to make the 
Summit, you missed a great event with the opportunity to meet some key sports hosts and 
network with your peers. But we hope this summary is of some use to you and “save the 
date” please for the forthcoming summits and key dates outlined here.  

We have included key dates for upcoming events in the next few months - including our UK 
Sports & Venues Summit in November of this year, as well as the International Federations 
Summit in Lausanne 2020.  We look forward to seeing you then.

We will be returning to the West Midlands next June for the Major Events Summit (10 - 11 
June - save the date). Finally, you will find a digital link to our Major Events Handbook 2019 
edition here. If you have not yet had a chance to scan the contents, please do take a look. 
There are some great articles in there.

Kind regards,

Dennis Mills 
CEO Major Events International
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Summit Overview
The Summit took place at Villa Park, home of newly promoted Aston Villa Football Club, on the 26th & 27th June 
2019. Games organisers from Tokyo 2020, Paris 2024, Birmingham 2022, the Pan American Games 2019 & 2023 
and Rugby League World Cup 2021 were amongst some of the major event sport hosts who participated in the 
program to discuss their procurement opportunities and challenges with attendees. The Summit was opened 
by Andy Street the Mayor of West Midlands and the format included panel discussions and industry workshops 
which discussed how suppliers could support event organisers run more efficient and cost-effective events.

The Day 1 programme concluded with a pre-dinner drinks reception sponsored by RDHS in the Players Tunnel 
and a pitch-side picture. The Awards Dinner then followed in the Director’s Club, hosted by Levy Restaurants. 
Ten MEI members received accolades for their performance in their respective industries over the past 12 
months, and Sheikha Asma Al-Thani from Qatar Olympic Committee received a commendation for ‘Most 
Inspirational Woman in Sport’. On Day 2 we heard insights from Games Organisers, gave an update on The Portal 
and heard about the exciting world of eSports.

Core Purpose
The objectives of the 2019 Summit were:

• To help major event rights holders learn lessons on how to mitigate risk, minimize cost and maximize 
impact from their peers and from the ‘best of breed’ suppliers that serve them;

• To help suppliers understand opportunities in this niche market
• To better understand the trend towards “city-wide” mobilization;
• To better understand the opportunities which exist in the ever-growing eSports arena;
• To stimulate areas of collaboration and facilitate the creation of consortia that will exploit the event 

opportunities;
• To consult on the concept of ‘The Portal’ a new, digital interface between the buyers and sellers of event 

products and services;
• To continue to nurture the ‘family’ feeling of the MEI network.

Hosting the MEI Summit here in Birmingham is a fabulous opportunity for us because we can 
use this as a platform to let international and local businesses know what we are trying to 

achieve from the Games.

Ian Reid,  
CEO, Birmingham Commonwealth Games 2022
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Programme
DAY 1: 26 June
Aims and Objectives: Approach to the Summit - Birmingham 2019
Dennis Mills - CEO MEI 
Key Note Welcome: Plans and Ambitions for Birmingham
Andy Street - Mayor of West Midlands 
Commonwealth Games 2022 Overview
What the Games is seeking to achieve above & beyond holding a world class multi sports event 
Ian Reid - CEO Commonwealth Games 2022
What the host City and Organising Committee are seeking to achieve from selecting their key delivery partners
Viren Gandhi – Head of Procurement, Commonwealth Games 2022 
Neil Carney – Project Director, Commonwealth Games 2022 
Phil Mead – MD of NEC Group
Tokyo 2020 Procurement Update
Lucas Guimaraes - Tokyo 2020 Procurement Team

Industry Workshops
Top Tips for Event organisers under the common objectives of driving cost down and delivering an enhanced hosting 
experience - sector focused groups: 
Technology
Bennett Merriman, 
Rosterfy.
Ian McLeod, Raven 
Controls.

Safety & Security
Giles Ramsden, 
Quadratica.
Matt Eccles, Tytek.

Temporary Overlay
Caroline Sheppard, 
GL events UK.

Event Services & 
Fan Engagement 1
Danny Stroud, 
Beyond 90.
Oner Avara, 
My Next Match.

Event Services & Fan Engagement 2
James Swanston, Voyage Control.
Adam Downs, Foamhand.

Close session for Games Organisers
Shared learning from Event Mobilisation with a focus on City-Wide procurement and de-risk programme delivery
Back-brief from sessions to Games Organisers & City Hosts and open discussion
Delighting fans beyond the games: How rights holders can orchestrate shareable moments
Nick Pritchard, Cirque Du Soleil, Dave Crump, Creative Technology, 5 Currents
Industry Panel & Open Discussion: Innovations in Key Sectors supporting Major Sports Events:
Technology & Fan Engagement - Tom McInerney, Etherlive
Event Services - Steve Gruning, SOS Global Express
Temporary Overlay - Tom Staunton, SoldOut National Event Management
Safety & Security of Crowded Places - Steve Revell, Rapiscan Systems & Control Risks

The China Sports Events Market
Scale, Scope, Trends and Opportunities
MEI Member
Qatar Overview & Market Opportunity – Dennis Mills, CEO, MEI.
Insights from working in the Middle East - Marcel Ridyard, AFL Architects

Awards Dinner at Villa Park Hospitality Suite

It was highly appropriate we join MEI this year, being the host venue for the Commonwealth 
Games - and just these first couple of opening sessions have been of real interest.

Phil Mead
MD, Arenas at NEC Group
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DAY 2: 27 June
Aims and Objectives: Identifying key take-aways to further the development of the Community
Dennis Mills - CEO MEI 
Pan American Games Peru 2019
Lessons in Games Mobilisation and Legacy
Jaime Reusche – Special Advisor for Pan American Games 2019 
Rugby League World Cup 2021
Innovations for Maximising the Impact for Major Sports Event hosting. What role can suppliers and partners make to 
this?
Jon Dutton – CEO, Rugby League World Cup 2021 
Supplier Engagement Portal Overview
Summary of the initiative, objectives and Status update & Questions
MEI Member Project Team 

Paris 2024 Olympic Games Overview
Plans and Objectives update
Lambis Konstantinidis, Director of Planning & Coordination, Oliver Debargue, Director of Procurement
Industry Workshops
Accreditation of suppliers and how best to alert “buyers” to company capabilities and track record whilst ensuring new 
market entrants get seen and heard. Outline ideas to share with event hosts. 
Technology
Trevor Gardiner, 
EventsAIR.
Richard Hughes, 
MaxWifi. 

Safety & Security
Steve Roberts, Zaun. 
Joe Ryan, RDHS.

Temporary Overlay
Manuel Nogueria,  
AndArchitects. 
Richard Barrett, CSM 
Live.

Event Services & Fan 
Engagement 1
Peter Ward, 
WeTrack.
Lucy Crickmore, 
UK Sport.

Event Services & Fan 
Engagement 2
Andrew Hodson,  
CSM Live.
Paul Musselle, 
Giggabox.

Close session for Games Organisers
Legacy - clarifying terminational, intentions, ideas to enhance delivery and multi-games framework agreements. What is 
best practice?

Back brief and open discussion to share learning
Santiago 2023 Pan American Games 
Opportunity Update
Eduardo della Maggiora – CEO 
Jose Miguel Ríos - Head of Infrastructure 
eGames -The new phenomena & Implications for the Sports Events Market
Overview of the Journey and Commercial Opportunities 
Nicolas Besombes - PhD – GAISF advisor on eSports 
Julian Tan – Head of Growth & eSports, Formula 1 
End of Day 2 Final Comments and Future Activities
Andy Rice - COO MEI 

It’s a good opportunity to learn and listen firsthand from people who are doing or have done it before.

Lucas Guimaraes
Procurement Planning Manager at Tokyo 2020 Olympic Games
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Birmingham Commonwealth Games 2022
“Our Games will bring people together, improve wealth and wellbeing, help the region to grow and succeed, 
be a catalyst for change and put us on the map”; this is the mission of the Commonwealth Games 2022 as 
presented by the CEO Ian Reid. Birmingham 2022 is trying to create a team that will be able to move from 
Games to Games through the opening of the Commonwealth Games Federation Partnership (CGFP). In their 
partnerships they are looking for: demonstrated capability to deliver, experienced people, proven supply 
chain, financial stability, value for money and most importantly, commitment to vision and values. Ian Reid 
invited all the aspiring partners to register their business to the Birmingham 2022 business portal. 

Andy Street 
Mayor of West Midlands

Presentations Key Takeouts
The importance of sport business for the West Midlands was 
highlighted by the Mayor of the area, Andy Street during his opening 
address at the Major Events Summit. The British government will invest 
£778m for the 2022 Commonwealth Games in Birmingham and as 
“sports brings visitors”, the anticipated business return will reach the 
£1.5bn. Birmingham 2022 will be the most diverse games with same 
number of medals for male and female athletes and fully integrated 
with the para Commonwealth Games.

Viren Gandhi
Head of Procurement

Ian Reid
Chief Executive 

Officer

Neil Carney
Project Director

It’s a really great opportunity to engage with potential suppliers & commercial partners ... and people 
that are interested in our journey... but also there’s the opportunity for us to learn from other major 

global sporting events.

John Dutton
CEO Rugby League World Cup 2021
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Cirque Du Soleil 
An important lesson about fan engagement was given to the audience by Nick 
Prichard, representative of the Cirque Du Soleil group, the world’s leading 
creator, producer and distributor of live entertainment. Creativity is the key 
word if you want to seek new audiences and involve hard core, casual and 
non-fans to sports events. The main takings from this presentation was to 
“Be flexible and dynamic: you have to evolve and change, think and deliver 
globally, surprise people, inspire to provoke sharing”.

Tokyo 2020
An update on the progress of the procurement for Tokyo 2020 Olympic Games was 
presented by Lucas Guimaraes, Procurement Planning Manager of the project. 
Tokyo 2020 will have at least 65 sponsors, with there being more than one partner 
for multiple categories. All together sponsorship will contribute 63% of the total 
cost of the Games ($5.6 Billion). Tokyo 2020 is building an efficient and sustainable 
supply chain that will include 550 suppliers, 90% of which will come from the local 
market. The main target of the procurement team is investing in transparency and 
good communication with the stakeholders.

Creative Technology
Topics discussed were how IP (internet protocol) is changing the way 
sports is covered. Yokohama 2019 was the first major event where 
broadcast and event presentation was fully remote and fully integrated. 
Cameras and event presentation control were in Yokohama whilst all 
production control including engineering was in Sydney. Dave predicts 
that connectivity and remote production will become the norm and this 
will lead to massive reduction of freight, travel and carbon footprint.

Lucas Guimaraes
Procurement 

 Planning Manager

Nick Prichard
Global Alliances

Dave Crump
President

Eduardo Della Maggiora
CEO of Santiago 2023 Pan American Games 

I would definitely recommend suppliers & rights holders attending in the future. Its a really 
good opportunity to connect and meet event organisers from around the world.
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Innovations in Key Sectors supporting Major Sports Events was the main topic of the industry panel. The panel 
was split into four sections, each of which were represented by an organisation in that sector as shown below:

• Safety & Security - Rapiscan Systems
• Temporary Overlay - SoldOut Events
• Event Services - SOS Global Express
• Technology & Fan Engagement - Etherlive

They key messages from the panelists were:

• Invest in local talent and bring them into the industry
• Local companies can be inexperienced, so require managing in order to complete the job effectively
• Having a back-up plan is essential as failure is not an option in major events 

Industry Panel & Open Discussion: Innovations in 
Key Sectors supporting Major Sports Events

Steve Revell
Senior 

Director,
Rapiscan Systems

Tom Staunton
Executive
Director, 

SoldOut Events

Tom McInerney
Director,
Etherlive

Steve Gruning
Vice 

President,
SOS Global Express

I’ve made some firm connections here... and they’re going to try and help me out in my event in 
Sheffield in 2 weeks time!

Fred Hargreaves
Deputy Director, UK Invictus Games
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Qatar Market Insight 
Insights from working in the Middle East were given by Marcel Ridyard who 
represented AFL Architects. The company has a presence in 23 countries all over 
the world but the last few years they are focusing on Qatar that will host the 
2022 FIFA World Cup. His long experience has led him to the following tips for 
those who want to work in the area: go for projects internationally if you have 
a specialism that you can export, get to know the city/country culture, install a 
person in country and/or develop good relationships with local firms, secure small 
to medium sized projects to make the operation pay, go for the big tenders, be 
bold and… win!

Priscilla Ho
CEO, Prescient 

Sports & 
Entertainment

China Market Insight
The China Sports Events Market was the subject of the presentation from 
Priscilla Ho, CEO of Prescient Sports and Entertainment Ltd, and MEI local China 
lead partner. China will host amongst others, the 2022 Winter Olympic Games, 
the 2022 Asian Games, the 2021 Summer Universiade and the 2019 FIBA World 
Cup. The last two years China has seen a 20% increase in sports participation 
and according to the 13th Five-Year Plan set by the Chinese government, by 
the year 2020 the value of the sport industry will reach $434 billion. However, 
Priscilla highlighted the lack of expertise in the Chinese sports market, and thus 
an opportunity to move into China if a company has expertise.

‘The Portal’ Overview
An exciting announcement regarding the ‘The Portal’ was made by Major Events 
International CEO Dennis Mills. The portal will be presented at the UK Sports & 
Venues Summit that will be held in London in November and be fully mobilized 
by February 2020. This portal will give the events suppliers the opportunity to 
present their services and previous experience in the sport industry whilst host 
organizations will have a single source of information for future partnerships. UK 
Sport and international federations are in favour of the project; registrations of 
interest are highly welcomed via email to enquiries@majoreventsint.com. 

Marcel Ridyard
Senior Associate, 

AFL Architects

Dennis Mills
CEO, Major Events 

International

Joao Saravia
Former Head of Procurement, Rio 2016 Olympic Games

The closed sessions with all the events’ organisers were the top part for me on the Summit. Various events, 
each in a different level of maturity, facing similar problems, and exchanging the way each one approached 

or is approaching it. This type of exchange should be more frequent.

mailto:enquiries%40majoreventsint.com?subject=Portal
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Paris 2024 Olympic Games
Paris 2024 is discussing with the IOC a new “event 

delivery model” that will potentially lead to outsourcing 
some of the competitions to external providers/entities. 
“We are trying to see if the entities will negotiate with 
the suppliers or we will do that as part of bigger deals”. 
Further to this, both suggested that sustainability is a 

key area for the 2024 Olympic Games. Much like Tokyo & 
Birmingham, they also want transparency, but stressed 

that companies with the best and most innovative 
solutions will take the contracts.

Rugby League World Cup 2021
The transformative impact of the Rugby League World Cup 2021 that will be held in 
the United Kingdom was the focus of the CEO Jon Dutton’s remarks. The local host 
communities will not only benefit financially but they will also have the opportunity 
to positively engage within hard to reach groups. Parallel programs will run alongside 
the main event. Volunteers will be recruited locally for the 21 venues hosting 
the games. More than 350 companies have already registered in the RLWC 2021 
Procurement Portal and Jon urged people to use the portal to source procurement 
opportunities.

Lima Pan American Games 2019
Pan American and ParaPan American Games 2019 is the best example of how 
public opinion can change radically when transparency is indisputable by all the 
parties involved. Jaime Reusche is a Special Advisor of the team that was appointed 
in October 2016, three years after Lima was awarded the Games. In 2017, 62% of 
the population were against the Games, however, within a year, that percentage 
changed to 63% in favour; following on from this, the approval ratings reached 
an outstanding 90% in June this year. The budget for the Games was reduced in 
2018 by 21%, however the infrastructure was 98% completed, a month before 
the opening of the Games. The Organizing Committee of Lima 2019 is expecting 
175,000 tourists to visit during the Pan American Games.

Olivier Debargue
Director

 of Procurement

Lambis Konstantinidis
Director of Planning 

& Coordination

Jon Dutton
Chief Executive 

Officer

Jaime Reusche
Chief Advisor

Great insight from all the event organisers sharing best practice and discussing the opportunities 
to innovate in order to better the customer experience and create cost efficiencies.

James Toller
Director, Mallory Group
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Santiago Pan American 
Games 2023

The newly appointed CEO of Santiago 2023 Pan American 
Games Eduardo della Maggiora shared his vision on the 
games and the procurement opportunities for suppliers. 
Part of the legacy of the Games will be bringing outside 
talent to Chile, people who have the experience to help 
and are willing to move to a country that has economic 

stability for the last 30 years. The organizing committee is 
being proactive to bring sponsors in as they have already 
a lot of interest; it is hoped that the bidding process for 
the Pan American Village procurement will give life to a 

new part of the city.

eSports Insight
The exciting world of eSports was presented to the audience by Nicolas Besombes, 
GAISF advisor. More than 450 titles have been played competitively the last 
20 years and there are some very popular eSports games according to key 
performance indicators. The eSports market is growing in every aspect; players, 
competitions, prizes, investments by major brands and by 2021 it will be a $1.5 
billion industry. There are plenty of opportunities to work with the eSports industry 
for brands who are aiming to attract a larger and younger audience, as well as new 
sponsors and develop a powerful new medium to generate recognition for the 
champions and legends of the sport. 

F1 eSports Insight
“The F1 fan-base is an ageing fanbase and eSports is an important way to 
address this issue” said Julian Tan. F1 had its first full eSports season in 2018; 
with 109,000 participants, 10 teams, 5,5m TV & online viewers, 100m social 
impressions, 20m video content views, 22 Grand Prix activations, 3 marquee 
sponsors and 1 eventual champion! F1 is also using e-sports to: increase 
accessibility and reduce costs to entry; whilst simultaneously using it to study 
different scenarios on the track in order to develop the future of the real life 
sport.

Jose Miguel Rios
Head of 

Infrastructure

Eduardo 
della Maggiora

CEO

Nicolas Besombes
Vice President, 
France eSports

Julian Tan
Head of Growth & 

eSports
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Technology
Strategy Planning: 
• Early engagement needed
• Individuality of an event is fine – however, this   
 cannot lead to it being detrimental to the core   
 product offered
• Someone from a tech background in the    
 organising/planning team would be beneficial
Tender:
• More lead time = cost efficiency
• Flexibility is needed from event planners across the  
 tendering process
Delivery:
• Overlapping of tenders sometimes occurs – scope  
 of a tender is important
• Event management is key – changes to delivery will  
 increase costs
Legacy:
• Use of data collected can be used for not for profit/ 
 charitable causes
• Engaging citywide stakeholders early will improve  
 legacy

Safety & Security
Tender: 
• Early engagement key once again – Safety and  
 Security is often left late in the tendering process 
Relationship Management: 
• Often changes in the organising committees  
 for the events – thus there is no longevity (e.g.  
 working with one member of the organising  
 committee throughout to implement)
Responsibility & Accountability: 
• Information sharing would be beneficial

Overlay
Design:
• Design freeze needed earlier – this will lower costs
Tender: 
• Stakeholders should be involved before the   
 procurement process goes out
• Commonwealth Games Federation – this kind of   
 initiative is a move in the right direction
• Ask for solutions – allow for creativity with tender
Brand:
• Consistency is key – this can improve the fluidity   
   of the tendering process (e.g. Ryder Cup has similar  
 needs for each event no matter what location)

Event Services & Fan Engagement
Tender: 
• There is an optimum time to engage 
• Possibly offer the chance to jointly respond to  
 tenders
• The cheapest solution is not always necessarily  
 the best value
• Could a multi-games approach be implemented  
 to maintain standards?
Delivery:
• Clear programme and project management  
 schedules can reduce costs
• Collaboration – Expertise sharing from suppliers  
 should improve
• Accreditation consistency across event   
 organisers is needed 
• Too many people can be involved in the   
 decision-making process – this makes the   
 process longer and costs higher
• Value proposition is key – fans vs spectators  
 (knowing your audience e.g. football fans vs  
 one-time Olympic spectators)

Industry Specific Workshop Feedback Day 1
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Safety & Security
MEI Members –
• Benefits of MEI membership for the portal?
• Would create an elite list of suppliers
Accreditation – 
• Vetting process for portal needs to be stringent  
 – accreditation needed?
• Competence could be a variable for portal  
 ranking – would enable new entrants into the  
 market
• An understanding/buy in is needed from event  
 organisers/organising committees/federations  
 that they will be using this portal to tender
Other – 
• Portal would reduce admin costs
• Introduce buyer and supplier sections?

Event Services & Fan Engagement
MEI Members – 
• What are the benefits for members if non- 
 members can be on the portal also?
Accreditation – 
• Statutory information of companies stored on  
 the portal?
• Integrity of information – MEI Portal will do the  
 due diligence/regulation
• DIT involvement?
Other – 
• Easy navigation of portal is essential (user   
 friendly)
• ‘The portal’ has the opportunity to become the  
 main place for major events procurement

Overlay
MEI Members –
• Why would the buyers use the portal when  
 they have their own local networks/portals?
• Should be a flat platform – fixed rate rather  
 than tier system
Other – 
• A case study section – can give SME’s to   
 opportunity to show off
• Can help procurement process e.g. a roadmap  
 of procurement process/timeline

Technology
MEI Members – 
• Code of conduct for MEI Members when signing  
 up to portal
• Documents would be uploaded to portal (e.g.  
 accreditation certificates etc)
• Should only be open to MEI members (as there  
 is no barrier to being members)
Other –
• Due Diligence is key
• Working one event would ease process when  
 working another/applying for another tender  
 (this should be visible on the portal e.g.   
 experience of working past events)

Industry Specific Workshop Feedback Day 2

Breakdown of Industry Specific Workshops Distribution
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Sold Out - Best Sponsorship Activation
Sold Out Events are based in Australia but have operations globally. They 
specialise in delivering high-profile event experiences and work with a vast 
range of clients. This award recognises their work for ‘exceptional sponsorship 
activation’.
Award presented by: Tony Sagar, Levy Restaurants UK

Etherlive - Business Growth enabling delivery of multiple challenging events 
Etherlive have now established themselves as one of the leading suppliers 
for a range of sports event and festival clients, providing consultancy and 
project delivery for information and communication requirements. They 
have achieved significant growth in the last few years and this trend looks set 
to continue. This award recognises this growth which has enabled them to 
deliver multiple technically challenging events. 
Award presented by: Marc Stas, Rapiscan Systems

AFEX - Most Outstanding service provider to the MEI Membership Network
AFEX are the exclusive Foreign Exchange Service provider for the Members 
of the MEI network. Their support extends to hosts organisations for iconic 
international competitions including the Rugby League World Cup and this 
award recognises their outstanding record of service & support. 
Award presented by: Nick Prichard, Cirque du Soleil.

Sheikha Asma Al-Thani - Most Inspirational Woman in Sport
Sheikha Asma Al-Thani was given the award for being the ‘most inspirational 
women in sport’. The Sheikha has been influential in major sporting events in 
Qatar, such as the World Cup & IAAF World Championships. Personally, she 
is also the first Qatari to complete a visit to the North Pole amongst other 
impressive accolades. She is an inspiration to other women seeking leadership 
roles and continues to seek new challenges. 
Presenter: Dennis Mills, MEI. 

Awards Winners

WeTrack - Best Event Planning and Delivery software
WeTrack have had an immediate impact since entering the market, from 
start up to securing highly prestigious clients in a few years. What has 
driven this impact is the versatility of their solutions, tailored to each client, 
and establishing a close working relationship under a one team approach 
and the award recognises this.
Award presented by: Haruyoshi Hase, Happo-EN
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Lima PanAmerican Games - Major Event Hosting Supplier Engagement 
Excellence
The Lima PanAmerican Games 2019 has consistently been supportive of 
helping to facilitate a high level of interaction with the MEI community 
including participation on the Observer Programme on the Gold Coast for the 
Commonwealth Games 2018, at SportAccord and during Market Visits. This 
reward recognises the contribution made by the Lima leadership team.
Award presented by: Dennis Mills, CEO MEI

Tytek - Most Innovative Safety Product
Tytek have entered the market with an event critical solution for venues which 
regrettably is being driven by recent crowded places attacks. With emergency 
services not being allowed to enter venues, Tytek have developed a life saving 
capability which is on the brink being deployed to all key sites. This award 
recognises their leadership of this event critical service.
Award presented by: Steve Gruning, SOS Global Express

Control Risks - Best contribution to Major Event Planning
Operational and protective security solutions from Control Risks are tailored 
to the threat environment and the business context of operations. They 
integrate client culture and local practical constraints and aim to facilitate 
long-term project goals. Control Risks continue to make a major contribution 
to significant sports events and this includes Integrity services. This award 
recognises their achievements.
Award presented by: Priscilla Ho, Prescient Sports and Entertainment Ltd

Nielsen - Most Innovative Marketing Initiative
The premier provider of analytics and insights within the growing sports 
industry, offering the most reliable source of independent and holistic market 
data in the industry and the most complete view of consumer trends and 
habits worldwide. This award therefore recognises the importance of Nielsen’s 
data analysis to the sports market.
Award presented by: Phil Mead, NEC Group

Rosehill Polymer - Most Innovative Security Product
Rosehill Polymer are experts in providing physical security products and 
one of their key markets is major sports events. With innovative products 
designed to facilitate safe movement of people and vehicle mitigation 
solutions, they have available rapidly deployable, and re-deployable 
capabilities which will increasingly be seen at all major sports events. They 
richly deserve this award.
Award presented by: Adam Down, Foamhand
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Thank you for the much appreciated support from the 
2019 Summit  Sponsors:
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Games Agencies Involved

GAISF AdvisorFrance eSports

“I always leave the Major Events Summit impressed. It’s a show-stopper for us and something 
we find a lot of value in. It’s a fantastic opportunity to have the decision makers in one room 

and frankly shortens the sales cycle. It is invaluable.”

Steve Gruning,  
VP, SOS Global Express. 
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Presentation Links
The Tokyo 2020 presentation was not available for release, but if you do have any questions, or require 
further clarification, please do not hesitate to contact us via: enquiries@majoreventsint.com

Other Useful Information:

The 2019 Major Events 
Handbook 
Our Annual Handbook is now available online. This handbook has 
welcoming comments from Dame Louise Martin DBE, President 
of the Commonwealth Games Federation. The Handbook also 
contains featured articles by CEO of the Birmingham 2022 
Commonwealth Games Ian Reid, along with many others. Click on 
the image to the left to view. To be involved in next year’s edition, 
expression of interest for the limited places should be notified as 
soon as possible - please email: 

enquiries@majoreventsint.com

Extending the Network 
The more we extend the network, the more B2B opportunities emerge. For every conversion of a referral from a 
member, we add an additional month to your membership. 

For those references that need to know more, we run monthly Market Orientation sessions.  
Upcoming dates are: 

25 July   |   22 August   |   12 September

Find out more:
enquiries@majoreventsint.com

Watch the Summit Video
Here you will see how the 2 days were spent and what 
value speakers and delegates got out of the event. 

https://www.dropbox.com/sh/g9gqvpvovebq1ta/AAA187qWcuaA4h5YHNFrhwfVa?dl=0
mailto:enquiries%40majoreventsint.com?subject=Tokyo%202020%20Presentation
http://www.majoreventsinternational.com/handbook-new.php
mailto:enquiries%40majoreventsint.com?subject=Handbook%202020
mailto:enquiries%40majoreventsint.com?subject=Handbook%202020
https://www.youtube.com/watch?v=W0jxDHQVltY
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For more info and to register your interest contact:
enquiries@majoreventsint.com    +44(0) 20 7709 2350

Peru Mission 
28th July - 1st August 2019, Lima, Peru.28

July

Japan Mission
21st - 25th September 2019, Japan.21

Sept

Qatar Mission
29th September - 3rd October 2019, Doha, Qatar.29

Sept

International Federations Summit
5th-6th February 2020, Lausanne, Switzerland.

5
Feb

Other upcoming events

UK Sports and Venues Summit
21st November,  London Stadium, London, UK

MEI Members & Partners Symposium
20 November, London Stadium, London, UK.

20
Nov

SportAccord Beijing
19th - 24th April 2020, Beijing, China.19

April

mailto:enquiries%40majoreventsint.com?subject=Upcoming%20Events

